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This report analyzes Fujitsu's strengths, opportunities, weaknesses and threats regarding its 

competitiveness and growth potential. Strategists and service providers can use this report 

to understand how to better position themselves with Fujitsu. 
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Fujitsu is a leading Japanese information and communication technology (ICT) company, offering a full range of 

information and communication technology (ICT) products, solutions, and services. Fujitsu is mainly engaged in 

the business of development, manufacture, sales and maintenance of a range of products and electronic devices. 

The Company is engaged in providing solutions in the field of information and communication technology.  

 
 

 

Being in service for almost a century, Fujitsu has grown into a global enterprise, with wide-ranging experience 

working with organizations from across all sectors. Its global corporate vision is to create a world where people are 

empowered by technology to innovate, enrich lives, create new business opportunities, and improve society. 

 

Fujitsu provides information and communications technology (ICT) solutions. It offers an array of computing 

devices, networking systems, storage devices, servers, electronic devices, and allied products.  

 

The company also offers application, business transformation, enterprise and cyber security, network and 

communication services. The product portfolio comprises mobiles and tablets, electromechanical components, 

PCBs and IC substrates, microelectronics, optical network systems, radio access network, printers, displays, 

batteries, air conditioners, and car audio/video systems. It markets products under the brand name of FUJITSU.  
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The company serves a wide range of customers across automotive, financial, retail, telecommunications, and life-

science and healthcare markets. It has operations in EMEIA, Asia-Pacific, and the Americas. Fujitsu is 

headquartered in Tokyo, Japan. 

 

The Company's segments are Technology Solutions, Ubiquitous Solutions and Device Solutions. The Technology 

Solutions segment provides system integration, including system construction and business applications; consulting 

services; front-end technologies comprising ATMs, point-of-sale systems,  and outsourcing services, including 

datacenters, ICT and application operation/management, SaaS, business process outsourcing, solution / system 

indicator (SI), network service, system support service and infrastructure service, among others.  

This segment also provides network services, such as business networks and Internet/mobile content distribution; 

system support services, including maintenance and surveillance services for information systems and networks; 

and security solutions that include information systems and networks installation. In addition, it offers system 

products, such as servers, storage systems, and operating system and middleware software; and network 

management and optical transmission systems, and mobile phone base stations.  

The Ubiquitous Solutions segment provides personal computers and mobile phones, audio / navigation equipment, 

mobile communication equipment, as well as mobile wear such as automotive electronic equipment. The Device 

Solutions segment provides large scale integrated circuits (LSI), semiconductor packages, batteries, mechanical 

parts such as relays and connectors, optical transceiver modules, electronic parts such as printed boards. 

Its Device Solutions segment offers LSI devices for digital consumer electronics, automobiles, mobile phones, and 

servers; and electronic components, such as semiconductor packages, batteries, optical transceiver modules, printed 

circuit boards, relays, connectors, etc.  

 

The company also provides SAP infrastructure, industry, and business and technology solutions. It serves retail, 

automotive, manufacturing, financial, telecommunications, and healthcare sectors.  
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The company operates in the Americas, Oceania, and Europe, the Middle East, and Africa, as well as Japan, India, 

and rest of Asia. Fujitsu Limited was founded in 1923 and is headquartered in Tokyo, Japan.  

 

Fujitsu specializes in constructing hardware. The group also provides computing services. Net sales (including 

intra-group) break down by activity as follows: 

- computing services (75.8%): design and development of information systems, integration of infrastructures 

(software, servers, etc.), installation of hardware, outsourcing services, etc.; 

 

- sale of computing and electronic devices (12.4%): computers, mobile phones, hard disk drives, etc.; 

 

- sale of electronic components (11.8%): semiconductors, relays, connectors, batteries, etc. 

 

Japan accounts for 68% of net sales. 
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Number of employees: 132 138 people support customers in more than 100 countries 
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Fujitsu SWOT Analysis / Matrix  

Fujitsu is one of the leading companies in its industry. Fujitsu maintains its dominant position in market by 

critically analyzing and reviewing the SWOT analysis.    

The primary purpose of SWOT matrix is to identify the strategies that a company can utilize to exploit external 

opportunities, counter threats, and build on & protect Fujitsu strengths, and eradicate its weaknesses. 

SWOT analysis is a strategic planning tool that can be used by Fujitsu managers to do a situational analysis of the 

company. It is an important technique to map out the present Strengths (S), Weakness (W), Opportunities (O) & 

Threats (T) Fujitsu is facing in its current business environment. 
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The opinion, analysis, and research results presented are drawn from research and analysis conducted and published by APU Research, unless otherwise noted.  

The facts and data set out in this publication are obtained from sources which we believe to be reliable. This publication has been written in general terms and therefore cannot be 

relied on to cover specific situations; application of the principles set out will depend upon the particular circumstances involved and we recommend that you obtain professional 

advice before acting or refraining from acting on any of the contents of this publication.  

This publication contains general information only and is based on the experiences and research of our analysts and thorough review of academic and professional literature. We 

have worked diligently to ensure the accuracy of the information it provides. While care has been taken in gathering the data  and preparing the report we do not make any 

representations or warranties as to its accuracy or completeness and expressly excludes to the maximum extent permitted by law all those that might otherwise be implied, and we 

accept no legal liability of any kind for the publication contents, nor any responsibility for the consequences of any actions resulting from the information contained therein nor 

conclusions drawn from it by any party. We accept no responsibility or liability for any loss or damage of any nature occasioned to any person as a result of acting or refraining from 

acting as a result of, or in reliance on, any statement, fact, figure or expression of opinion or belief contained in this report. The views expressed in this publication are those of the 

author(s) and do not necessarily represent the views of the APU or its network partners. Publications are submitted to as research contributions to its insight areas and interactions, 

and APU makes the final decision on the publication. This report does not constitute advice of any kind. 

Our goal is to draw upon research and industry insight from our research analysts, consultants and other influential thought leaders in academia and business, to inform decision 

making across a broad spectrum of advances in management practice, and functional areas of interest to thoughtful business leaders to help them transform their businesses. 

However, given the diversity of perspectives on these topics, the information presented in project elements, tools, frameworks or guides- researched and developed to fulfill a 

research request, either as a stand-alone assignment, or forming part of a wider advisory project - are designed to summarize for business leaders the existing research available on a 

particular topic, while offering a multitude of viewpoints, relying upon data obtained from many sources, and we cannot guarantee the accuracy of  the information or its analysis in 

all cases. 

Furthermore by means of this publication, we are not engaged in rendering business, financial, legal, accounting, investment or other professional advice or services. This 
publication is not a substitute for such professional advice or services, nor should it be used as a basis for any decision or action that may affect  your business. The frameworks 
and tools provided should not be construed as professional advice on any particular set of facts or circumstances. Clients requiring such services are advised to consult an 
appropriate professional expert, since we, our affiliates and related entities shall not be held responsible for any loss sustained by any person who relies on this publication, and 
cannot be held liable for any claims or potential losses that may arise from any errors or omissions in our advisory work and related research reports, whether caused by our 
research analysts, content provider subcontractors or the consulted sources.  

The views expressed herein by third-party sources do not necessarily reflect the policies of the organizations they represent. This document may make descriptive  reference to 

trademarks that may be owned by others. The use of such trademarks herein is not an assertion of ownership of such trademarks by APU and is not intended to represent or imply 

the existence of an association between APU and the lawful owners of such trademarks. 

APU would be pleased to advise readers on how to apply the principles set out in this publication to their specific circumstances. We encourage our clients who have additional 
questions about this topic to contact us for more comprehensive approaches.  
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