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Metaverse in the Financial Industry
A new wave of digital trust or a risk?
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INTRODUCTION

he use of Metaverse has expanded beyond entertainment to established areas,
T despite its beginnings in gaming and social media. Virtual Reality (VR) and Augmented

Reality (AR), two practical uses of this ground-braking application, have permitted the
purchasing and selling of items in a totally virtual environment. These virtual spaces allow
businesses to gain more visibility without being bound by local boundaries. As a result,
customers’ purchase decisions and interactions have been redesigned, ushering in the next
phase of consumer spending habits. Apart from retail, this technology is reshaping the future
of employment, with financial services as an example. VR and AR have enabled coworkers to
interact effectively whilst not in the same area, thanks to capabilities like chatting, annotating,

and screen-sharing, which have been impelled by remote working circumstances incited by
Covid-19.

T The Metaverse’s capacity to deliver more

7 | ease to professionals and clients alike is the
M key characteristic of its useful applications.

Individually, these tools are very beneficial for data visualization and financial risk analysis.
The Metaverse’s capacity to deliver more ease to professionals and clients alike, with VR and
AR being used in client-facing scenarios, is the key characteristic of its useful applications.
The incorporation of digital technology into conventional areas such as banking has fueled
customer expectations for the services they desire to get. Once these services are accessible,
rivals that want to stay relevant must keep up with the changes. With millions of dollars being
poured into virtual experiences and infrastructure, as well as continual monetary incentives
for innovation and competitiveness, this network of 3D virtual world is widely seen as the next
inevitable technological advancement.’
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As significant banking institutions focus on integrating Metaverse with their financial services,
Metaverse is projected to develop and extend commercial scope. The growing popularity
of blockchain and cryptocurrencies has increased people’s and businesses’ interest in
establishing a virtual presence and acquiring digital assets. This dynamic space can also help
with financial data management and fintech transaction management. Fintech firms have
been able to capitalize on new requirements and establish new kinds of client contact as a
result of emerging prospects in the financial services industry. Metaverse is predicted to be
a critical digital platform for personal and corporate transactions, and companies in the field
are concentrating on developing their own Metaverse platforms as digital-based economies
expand.?

In 2021, the global Metaverse market was valued at USD 209.77 billion. By 2027, and is
estimated to be worth USD 716.5 billion, growing at a 22.7 percent compound annual growth
rate (CAGR).2

In this context the aim of this report is to examine and analyze the impact of Metaverse on the
financial services sector.
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Consumer expectations for services have risen as digital technology has moved into
conventional structures. Competitors who want to stay relevant must keep pace with advances
after suppliers make these services available. With millions of dollars invested in virtual
experiences and infrastructure, as well as continued financial incentives for innovation and
competition, the Metaverse is being hailed as the next inevitable technological breakthrough.
However, industry leaders warn that antitrust regulators may highlight some obstacles to the
development of a fully virtual reality environment.*

'T] Advanced technologies have transformed
-@1 traditional financial operations. The

o] Metaverse is being hailed as the next
\—  inevitable technological breakthrough.

¢

SMART IDEA
& PRACTICE




Legal Notice

The opinion, analysis, and research results presented are drawn from research and analysis conducted and
published by APU Research, unless otherwise noted.

The facts and data set out in this publication are obtained from sources which we believe to be reliable.

This publication has been written in general terms and therefore cannot be relied on to cover specific
situations; application of the principles set out will depend upon the particular circumstances involved and
we recommend that you obtain professional advice before acting or refraining from acting on any of the
contents of this publication. APU would be pleased to advise readers on how to apply the principles set out
in this publication to their specific circumstances.

Note: While care has been taken in gathering the data and preparing the report we do not make any
representations or warranties as to its accuracy or completeness and expressly excludes to the maximum
extent permitted by law all those that might otherwise be implied, and we accept no legal liability of any
kind for the publication contents, nor any responsibility for the consequences of any actions resulting from
the information contained therein nor conclusions drawn from it by any party. We accept no responsibility
or liability for any loss or damage of any nature occasioned to any person as a result of acting or refraining
from acting as a result of, or in reliance on, any statement, fact, figure or expression of opinion or belief
contained in this report. The views expressed in this publication are those of the author(s) and do not
necessarily represent the views of the APU or its network partners. Publications are submitted to as research
contributions to its insight areas and interactions, and APU makes the final decision on the publication. This
report does not constitute advice of any kind.

This document makes descriptive reference to trademarks that may be owned by others. The use of such
trademarks herein is not an assertion of ownership of such trademarks by APU and is not intended to
represent or imply the existence of an association between APU and the lawful owners of such trademarks.

All rights reserved.

No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any form or by any means,
electronic, mechanical, photocopying, recording, or otherwise, without the prior permission of the publishers. Material content
is used in accordance to Access Programs/Subscriptions licenses.
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